
 

 

PRE-FAIR INFORMATION 
 

4-H CLUB BOOTH EXHIBITS 

2020 Crawford County Fair 

 “Recipe For A Perfect Fair” 

Judging Monday, July 20 after 1:00 pm 

BOOTH GUIDELINES 

• BOOTHS MUST BE COMPLETED BY 8 AM, MONDAY, JULY 20 

• Each club will receive the following premium based on grade: A - $25;  B - $23; C - $20 

• Booth receiving a special award will receive an additional $5 from the 4-H Advisory Committee. These awards shall be:  

o Best Display of Projects, Most Creative, Most Eye Catching, Best Use of Color, Most Original, Best Use of Theme, Most Artistic, and 

Best Member/Advisor Tags (No club booth may receive more than one special award) 

• Each 4-H club will be allotted, if available, a booth approximately 6 ft. x 12 ft. x 8 ft. high (larger booths will be giving to larger clubs by request, 

if available) in which to put projects of the club and to include educational material. It is not mandatory to have a ceiling in a booth. 

• If, in the preceding year, it was indicated on the Junior Fair Booth Map that a 4-H club had a booth reserved and there was no display in the 

booth for that year, then that club forfeits the right to use that booth for the current year. 

 

EXHIBITOR GUIDELINES 

• Each member will exhibit their project work in the group exhibit of the club, county wide booth, or in the Whetstone Merchants Building.  

• Each exhibit will conform to the standards for the specific project. 

• Each club must combine into one club exhibit; exhibiting ALL members projects.  

• Exhibits will be released at 7 am on Sunday after fair. Clubs that allow projects to be removed before the release time will forfeit their club 

booth premium.   

 

SCORE SHEET FOR 4-H BOOTHS 

I. Club Members & Volunteers – 20 percent 

• Are exhibitors, cloverbuds, and volunteers clearly visible? 

• Does display promote 4-H and projects? 

II. Booth Display – 20 percent 

 (Does not have to follow Jr. Fair theme or use theme slogan) 

• Does booth tell a story? Is it expressed simply and clearly? 

• Is information accurate?  Are signs and names of club readable? 

III. Public Appeal – 20 percent 

• Power to attract attention (eye catching) 

• Idea shown in unusual way (slogan, theme, color) 

IV. Attractiveness – 20 percent 

• Neatness (garment may be covered with clear plastic; presence or placement of ribbons should not affect scoring) 

• Good arrangement 

• Simplicity 

V. Originality – 20 percent 

• Original or unusual method of display? 

 

 


